
1 
 

BUSINESS ACUITIES 
APRIL -2024 

 

 

 

 

 

 

 

 

 

 

 

INTERNATIONAL BUSINESS 

  



2 
 

CONTENTS 

S.NO TITLE PAGE NO 

1. INTERNATIONAL ECONOMICS 3,4 

2. IT FOR BUSINESS 4,5,6 

3. BUSINESS RESEARCH METHODS 7,8,9,10 

4. CUSTOMS 10,11 

5. UNEMPLOYMENT IN INDIA 12,13 

6. SHIPS AND CARGOES 14,15 

 

EDITORIAL BOARD 

Dr. A. MUTHUSAMY (Chief Editor) 

Dr. S. PRASAD (Executive Editor)a 

Dr. K. CHITRADEVI (Executive Editor) 

Dr. S. GOPALSAMY (Executive Editor) 

 

APSARA (Associate editor) 

VAISHNAVI (Assistant editor) 

JAYASAKTHI SARAVANAN (Assistant editor) 

SRILEKHA (Assistant editor) 

VINITHA ANANDHI (Assistant editor) 

SHARMILA PRIYA (Assistant editor) 

ASHA SRI (Assistant editor) 

MADHUMITHA (Assistant editor) 

YAMUNA (Assistant editor) 

 

 

 

 

 

 

 

 

 

 

 

 

 



3 
 

INTERNATIONAL ECONOMICS  

 

 

international economics is the field of eco-

nomics that is concerned with the economic 

interactions of different nations as well as the 

economic interactions between nations and 

international institutions. 

A big part of international economics con-

cerns trade between nations. Today, all na-

tions import (buy) goods and services from 

other nations and export (sell) goods and 

services to other countries. 

The balance of exports minus imports, 

called net exports (XN), is one of the four 

sectors of gross domestic product (GDP). 

Thus, nations that export more than they im-

port, known as net exporters, add to their 

GDP - the value of all final goods and ser-

vices produced within their borders - for the 

year. 

Net importers, which import more than they 

export, see a reduction in their annual GDP. 

Factors that increase net exports will increase 

a nation’s output. 

International economics looks at factors in-

fluencing nations’ ability and willingness to 

import and export goods. This includes con-

ditions that make international trade bene-

ficial for countries, which is explained using 

the law of comparative advantage and fur-

ther explored by looking at economic sys-

tems and free trade organizations. 

 

 

 

A country's economic system heavily influ-

ences how freely a nation engages in special-

ization and international trade. An economic 

system is composed of laws, rules, and tradi-

tions that determine who is allowed to pro-

duce and consume which goods. In the mod-

ern era, especially in non-rural areas, eco-

nomic systems exist on a spectrum be-

tween free market (also known as capital-

ism) and command (also known as social-

ism or communism). During the era from 

1920 to the mid-1980s, many nations under 

communism used central planning to deter-

mine economic production. 

he importance of international economics 

cannot be understated. In terms of interna-

tional trade alone, the importance of interna-

tional trade has been underlined by the rise 

of free trade agreements (FTAs) and free 

trade organizations (FTOs) after World 

War II. Today, most nations belong to the 

World Trade Organization (WTO) and seek 

to trade regularly with other countries. There 

are also regional trade agreements and organ-

izations, like the European Union (EU) and 

the North American Free Trade Agreement 

(NAFTA). 

The EU has gone so far as to create a mar-

ket using a common currency - the euro. 

https://www.studysmarter.co.uk/explanations/macroeconomics/international-economics/international-trade/
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Similar to states within the United States, 

members of the EU enjoy zero tariffs be-

tween states and the convenience of using the 

same currency. Rules and regulations on 

commerce are also the same, which reduces 

confusion. Altogether, free trade agreements 

and moving closer to a common market has 

increased economic efficiency by reduc-

ing transaction costs. 

IT FOR BUSINESS 

 

 

 

With more innovation in technology, new 

businesses are created. With more business, 

technology comes to the rescue by making 

things easier. The two exist in something of 

a symbiotic relationship that ensures they 

will always coexist. 

Business has been around since prehistoric 

times. It may have begun with nothing more 

than barter trade, if the history books are to 

be believed, but it has since morphed into 

something far more complex, and none of 

that would have been possible without tech-

nology. The major industries of the world 

would collapse, if the existence and use of in-

formation technology were to be snatched 

suddenly from businesses. That's because 

most business transactions and operations 

cannot be conducted in the 21st century with-

out technology. 

 

 

Technology Is Necessary in Business 

Over the years, technology has caused an ex-

plosion in commerce and trade. Because of 

technology, many traditional business mod-

els and concepts were revolutionized. Tech-

nology gave us the opportunity to see things 

from a new perspective, and to approach 

what we were already doing from a new per-

spective. Technology also gave us greater ef-

ficiency for conducting business. 

Some of the areas in which technology is cru-

cial to business include point of sales sys-

tems, the use of ICT in management, ac-

counting systems, and other complex aspects 

of every day business activities. Even some-

thing as simple as the calculator, which was 

revolutionary in its time, came about because 

of technology. It is tough to imagine going 

back to performing tasks manually. It 

would take us back about 100 or so years. 

Technology as a Source of Support 

and Security 
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Technology enables us to automate numer-

ous processes, which thereby increases our 

productivity. This is possible because it ena-

bles us to use fewer resources, thereby ena-

bling us to improve on quality at a low cost 

and to improve the speed with which we can 

deliver to customers. In the process, it has be-

come possible to serve even more clients. 

Technology also makes it easy to store more 

information while maintaining the integrity 

of that information. We are better able to 

store sensitive and confidential information 

in a way that makes it less vulnerable to a 

data breach. The information can be retrieved 

instantly when needed, and it can be ana-

lyzed not only to study past trends but also to 

forecast the future. In turn, this can help with 

the decision-making process. 

BUSINESS RESEARCH METHODS 

 

Business research methods refer to the sys-

tematic process of collecting, analysing, in-

terpreting, and converting data into actiona-

ble insights. These insights can help drive in-

formed decision-making within an organisa-

tion. 

Business research management helps firms 

better understand their customers and self-

evaluate. This in turn, helps expand their 

market reach and enhance operational effi-

ciency. Thus, businesses can tailor their of-

ferings more effectively. 

The purpose of business research is to evalu-

ate performance against industry bench-

marks. This helps companies identify areas 

for improvement and stay competitive. 

Market expansion becomes more calculated 

with insights garnered through research. 

why research is important in  

business? 
Business research is a part of the business 

intelligence process. It is usually conducted 

to determine whether a company can suc-

ceed in a new region, to understand its com-

petitors, or simply select a marketing ap-

proach for a product. This research can be 

carried out using steps in qualitative re-

search methods or quantitative research 

methods. 

Quantitative research methods 

Quantitative research methods are research 

methods that deal with numbers. It is a sys-

tematic empirical investigation using statis-

tical, mathematical, or computational tech-

niques. Such methods usually start 

with data collection and then proceed 

to statistical analysis using various meth-

ods. The following are some of the research 

methods used to carry out business re-

search. 

Survey research 

Survey research is one of the most widely 

used methods to gather data, especially for 

conducting business research. Surveys in-

volve asking various survey questions to a 

set of audiences through various types like 

online polls, online surveys, questionnaires, 

etc. Nowadays, most of the major corpora-

tions use this method to gather data and use 

it to understand the market and make appro-

priate business decisions. 

Various types of surveys, like cross-sec-

tional studies, which need to collect data 

https://www.questionpro.com/blog/creating-qualitative-study/
https://www.questionpro.com/blog/creating-qualitative-study/
https://www.questionpro.com/blog/business-research/
https://www.questionpro.com/blog/quantitative-research/
https://www.questionpro.com/article/market-research-surveys-guide.html#Statistical_Analysis_Techniques_for_Market_Analysis
https://www.questionpro.com/article/market-research-surveys-guide.html#Statistical_Analysis_Techniques_for_Market_Analysis
https://www.questionpro.com/article/market-research-surveys-guide.html#Statistical_Analysis_Techniques_for_Market_Analysis
https://www.questionpro.com/blog/data-collection/
https://www.questionpro.com/blog/statistical-analysis-methods/
https://www.questionpro.com/article/survey-research.html
https://www.questionpro.com/blog/cross-sectional-study/
https://www.questionpro.com/blog/cross-sectional-study/
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from a set of audiences at a given point of 

time, or longitudinal surveys which are 

needed to collect data from a set of audi-

ences across various time durations in order 

to understand changes in the respondents’ 

behavior are used to conduct survey re-

search. With the advancement in technol-

ogy, surveys can now be sent online 

through email or social media. 

For example: A company wants to know 

the NPS score for their website i.e. how sat-

isfied are people who are visiting their web-

site. An increase in traffic to their website 

or the audience spending more time on a 

website can result in higher rankings on 

search engines which will enable the com-

pany to get more leads as well as increase 

its visibility. 

Hence, the company can ask people who 

visit their website a few questions through 

an online survey to understand their opin-

ions or gain feedback and hence make ap-

propriate changes to the website to increase 

satisfaction. 

Correlational research 

Correlational research is conducted to un-

derstand the relationship between two enti-

ties and what impact each one of them has 

on the other. Using mathematical analysis 

methods, correlational research enables the 

researcher to correlate two or more varia-

bles. 

Such research can help understand patterns, 

relationships, trends, etc. Manipulation of 

one variable is possible to get the desired 

results as well. Generally, a conclusion can-

not be drawn only on the basis of correla-

tional research. 

For example: Research can be conducted to 

understand the relationship between colors 

and gender-based audiences. Using such re-

search and identifying the target audience, 

a company can choose the production of 

particular color products to be released in 

the market. This can enable the company to 

understand the supply and demand require-

ments of its products. 

Causal-Comparative research 

Causal-comparative research is a method 

based on the comparison. It is used to de-

duce the cause-effect relationship between 

variables. Sometimes also known as quasi-

experimental research, it involves estab-

lishing an independent variable and analyz-

ing the effects on the dependent variable. 

In such research, data manipulation is not 

done; however, changes are observed in the 

variables or groups under the influence of 

the same changes. Drawing conclusions 

through such research is a little tricky as in-

dependent and dependent variables will al-

ways exist in a group. Hence all other pa-

rameters have to be taken into consideration 

before drawing any inferences from the re-

search. 

For example: Research can be conducted to 

analyze the effect of good educational facil-

ities in rural areas. Such a study can be done 

to analyze the changes in the group of peo-

ple from rural areas when they are provided 

with good educational facilities and before 

that. 

Another example can be to analyze the ef-

fect of having dams and how it will affect 

the farmers or the production of crops in 

that area. 

Experimental research 

Experimental research is based on trying to 

prove a theory. Such research may be useful 

in business research as it can let the product 

https://www.questionpro.com/features/email-your-survey.html
https://www.questionpro.com/features/social-network.html
https://www.questionpro.com/features/net-promoter-score.html
https://www.questionpro.com/blog/correlational-research/
https://www.questionpro.com/blog/nominal-ordinal-interval-ratio/
https://www.questionpro.com/blog/nominal-ordinal-interval-ratio/
https://www.questionpro.com/blog/causal-comparative-research/
https://www.questionpro.com/blog/data-manipulation/
https://www.questionpro.com/blog/experimental-research/
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company know some behavioral traits of its 

consumers, which can lead to more reve-

nue. In this method, an experiment is car-

ried out on a set of audiences to observe and 

later analyze their behavior when impacted 

by certain parameters. 

For example: Experimental research was 

conducted recently to understand if particu-

lar colors have an effect on consumers’ 

hunger. A set of the audience was then ex-

posed to those particular colors while they 

were eating, and the subjects were ob-

served. It was seen that certain colors like 

red or yellow increase hunger. 

Hence, such research was a boon to the hos-

pitality industry. You can see many food 

chains like Mcdonalds, KFC, etc., using 

such colors in their interiors, brands, as well 

as packaging. 

Another example of inferences drawn from 

experimental research, which is used 

widely by most bars/pubs across the 

world, is that loud music in the work-

place or anywhere makes a person drink 

more in less time. This was proven through 

experimental research and was a key find-

ing for many business owners across the 

globe. 

Online research / Literature re-

search 

Literature research is one of the oldest 

methods available. It is very economi-

cal, and a lot of information can be gathered 

using such research. Online research or lit-

erature research involves gathering infor-

mation from existing documents and stud-

ies, which can be available at Libraries, an-

nual reports, etc. 

Nowadays, with the advancement in tech-

nology, such research has become even 

more simple and accessible to everyone. An 

individual can directly research online for 

any information that is needed, which will 

give him in-depth information about the 

topic or the organization. 

Such research is used mostly by marketing 

and salespeople in the business sector to un-

derstand the market or their customers. 

Such research is carried out using existing 

information that is available from various 

sources. However, care has to be taken to 

validate the sources from where the infor-

mation is going to be collected. 

For example, a salesperson has heard a par-

ticular firm is looking for some solution that 

their company provides. Hence, the sales-

person will first search for a decision maker 

from the company, investigate what depart-

ment he is from, and understand what the 

target company is looking for and what they 

are into. 

Using this research, he can cater his solu-

tion to be spot on when he pitches it to this 

client. He can also reach out to the customer 

directly by finding a means to communicate 

with him by researching online.’ 

Qualitative research methods 

Qualitative research is a method that has a 

high importance in business research. Qual-

itative research involves obtaining data 

through open-ended conversational means 

of communication. Such research enables 

the researcher to not only understand what 

the audience thinks but also why he thinks 

it. 

In such research, in-depth information can 

be gathered from the subjects depending on 

their responses. There are various types of 

qualitative research methods, such as inter-

views, focus groups, ethnographic research, 

content analysis, and case study research, 

that are widely used. 

https://www.questionpro.com/blog/music-in-the-workplace/
https://www.questionpro.com/blog/music-in-the-workplace/
https://www.questionpro.com/blog/business-research/
https://www.questionpro.com/blog/qualitative-research-methods/
https://www.questionpro.com/audience/
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Such methods are of very high importance 

in business research as they enable the re-

searcher to understand the consumer. What 

motivates the consumer to buy and what 

does not is what will lead to higher 

sales, and that is the prime objective for any 

business. 

Following are a few methods that are 

widely used in today’s world by most busi-

nesses. 

Interviews 

Interviews are somewhat similar to surveys, 

like sometimes they may have the 

same types of questions used. The differ-

ence is that the respondent can answer these 

open-ended questions at length, and the di-

rection of the conversation or the questions 

being asked can be changed depending on 

the response of the subject. 

Such a method usually gives the researcher 

detailed information about the perspective 

or opinions of its subject. Carrying out in-

terviews with subject matter experts can 

also give important information critical to 

some businesses. 

For example: An interview was conducted 

by a telecom manufacturer with a group of 

women to understand why they have less 

number of female customers. After inter-

viewing them, the researcher understood 

that there were fewer feminine colors in 

some of the models, and females preferred 

not to purchase them. 

Such information can be critical to a busi-

ness such as a  telecom manufacturer and 

hence it can be used to increase its market 

share by targeting women customers by 

launching some feminine colors in the mar-

ket. 

Another example would be to interview a 

subject matter expert in social media mar-

keting. Such an interview can enable a re-

searcher to understand why certain types of 

social media advertising strategies work for 

a company and why some of them don’t. 

 

Focus groups 

Focus groups are a set of individuals se-

lected specifically to understand their opin-

ions and behaviors. It is usually a small set 

of a group that is selected keeping in mind 

the parameters for their target market audi-

ence to discuss a particular product or ser-

vice. Such a method enables a researcher 

with a larger sample than the interview or a 

case study while taking advantage of con-

versational communication. 

Focus group is also one of the best exam-

ples of qualitative data in education. Nowa-

days, focus groups can be sent online sur-

veys as well to collect data and answer why, 

what, and how questions. Such a method is 

very crucial to test new concepts or prod-

ucts before they are launched in the market. 

For example: Research is conducted with a 

focus group to understand what dimension 

of screen size is preferred most by the cur-

rent target market. Such a method can ena-

ble a researcher to dig deeper if the target 

market focuses more on the screen size, fea-

tures, or colors of the phone. Using this 

data, a company can make wise decisions 

about its product line and secure a higher 

market share. 

Ethnographic research 

Ethnographic research is one of the most 

challenging research but can give extremely 

precise results. Such research is used quite 

rarely, as it is time-consuming and can be 

https://www.questionpro.com/article/types-of-questions-question-types.html
https://www.questionpro.com/blog/what-are-open-ended-questions/
https://www.questionpro.com/blog/focus-group/
https://www.questionpro.com/blog/examples-of-qualitative-data-in-education/
https://www.questionpro.com/blog/examples-of-qualitative-data-in-education/
https://www.questionpro.com/blog/surveys/
https://www.questionpro.com/blog/surveys/
https://www.questionpro.com/blog/5-easy-ways-to-bring-ethnography-into-your-market-research/
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expensive as well. It involves the researcher 

adapting to the natural environment and ob-

serving its target audience to collect data. 

Such a method is generally used to under-

stand cultures, challenges, or other things 

that can occur in that particular setting. 

For example: The world-renowned show 

“Undercover Boss” would be an apt exam-

ple of how ethnographic research can be 

used in businesses. In this show, the senior 

management of a large organization works 

in his own company as a regular employee 

to understand what improvements can be 

made, what is the culture in the organiza-

tion, and to identify hard-working employ-

ees and reward them. 

It can be seen that the researcher had to 

spend a good amount of time in the natural 

setting of the employees and adapt to their 

ways and processes. While observing in this 

setting, the researcher could find out the in-

formation he needed firsthand without los-

ing any information or any bias and im-

prove certain things that would impact his 

business. 

Case study research 

Case study research is one of the most im-

portant in business research. It is also used 

as marketing collateral by most businesses 

to land up more clients. Case study research 

is conducted to assess customer satisfaction 

and document the challenges that were 

faced and the solutions that the firm gave 

them. 

These inferences are made to point out the 

benefits that the customer enjoyed for 

choosing their specific firm. Such research 

is widely used in other fields like education, 

social sciences, and similar. Case studies 

are provided by businesses to new clients to 

showcase their capabilities, and hence such 

research plays a crucial role in the business 

sector. 

For example: A services company has pro-

vided a testing solution to one of its clients. 

A case study research is conducted to find 

out what were the challenges faced during 

the project, what was the scope of their 

work, what objective was to be 

achieved, and what solutions were given to 

tackle the challenges. 

The study can end with the benefits that the 

company provided through its solutions, 

like reduced time to test batches, easy im-

plementation or integration of the system, 

or even cost reduction. Such a study show-

cases the capability of the company, and 

hence it can be stated as empirical evidence 

of the new prospect. 

Website intercept surveys or website visitor 

profiling/research is something new that 

has come up and is quite helpful in the busi-

ness sector. It is an innovative approach to 

collect direct feedback from your website 

visitors using surveys. In recent times a lot 

of business generation happens online, and 

hence it is important to understand the visi-

tors of your website as they are your poten-

tial customers. 

Collecting feedback is critical to any busi-

ness, as without understanding a customer, 

no business can be successful. A company 

has to keep its customers satisfied and try to 

make them loyal customers in order to stay 

on top. 

A website intercept survey is an online sur-

vey that allows you to target visitors to un-

derstand their intent and collect feedback to 

evaluate the customers’ online experience. 

Information like visitor intention, behavior 

path, and satisfaction with the overall web-

site can be collected using this. 

Depending on what information a company 

is looking for, multiple forms of website in-

tercept surveys can be used to gather re-

sponses. Some of the popular ones are Pop-

https://www.questionpro.com/blog/collect-feedback-website-intercept-surveys/
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ups, also called Modal boxes, and on-page 

surveys. 

For example: A prospective customer is 

looking for a particular product that a com-

pany is selling. Once he is directed to the 

website, an intercept survey will start not-

ing his intent and path. Once the transaction 

has been made, a pop-up or an on-page sur-

vey is provided to the customer to rate the 

website. 

Such research enables the researcher to put 

this data to good use and hence understand 

the customers’ intent and path and improve 

any parts of the website depending on the 

responses, which in turn would lead to sat-

isfied customers and hence, higher reve-

nues and market share. 

 

The utilization of research through a Word-

Press survey tool is greatly beneficial to the 

evolution and the further development of a 

business. By exerting efforts in gathering 

data through research, a business can observe 

what parts of their current processes are 

working well and what needs to be changed. 

The collection of data can also be used to for-

mulate new types of business opportunities 

and marketing campaigns, creating a bigger 

and better business for you. 

Efficiency gains translate into cost reduc-

tions and improved productivity. 

The primary objective of business research is 

to support firms' decision-making processes. 

It aims to provide facts grounded in data ra-

ther than assumptions or guesswork. 

1. To Better Understand Your Custom-

ers 

2. Identifies Problem Areas 

3. Beneficial in Comparative Studies 

4. Helps Design New Business Oppor-

tunities 

5. Minimizes Loss 

CUSTOMS  

Customs is an authority or agency in a coun-

try responsible for collecting tariffs and for 

controlling the flow of goods, including ani-

mals, transports, personal effects, and haz-

ardous items, into and out of a coun-

try.[1][2] Traditionally, customs has been 

considered as the fiscal subject that charges 

customs duties (i.e. tariffs) and other taxes 

on import and export. In recent decades, the 

views on the functions of customs have con-

siderably expanded and now covers three 

basic issues: taxation, security, and trade fa-

cilitation. 

 

 

Customs is part of one of the three basic 

functions of a government, namely: admin-

istration; maintenance of law, order, and jus-

tice; and collection of revenue. However, in 

a bid to mitigate corruption, many countries 

have partly privatised their customs. This has 

occurred by way of contracting pre-shipment 

inspection agencies, which examine the 

cargo and verify the declared value before 

importation occurs. The country's customs is 

obliged to accept the agency's report for the 

purpose of assessing duties and taxes at the 

port of entry. 

While engaging a pre-shipment inspection 

agency may appear justified in a country with 

an inexperienced or inadequate  

 

https://www.questionpro.com/blog/collect-feedback-website-intercept-surveys/
https://qeryz.com/blog/reasons-why-surveys-essential-market-research/
https://qeryz.com/blog/reasons-why-surveys-essential-market-research/
https://en.wikipedia.org/wiki/Authority
https://en.wikipedia.org/wiki/Government_agency
https://en.wikipedia.org/wiki/Tariff
https://en.wikipedia.org/wiki/International_trade
https://en.wikipedia.org/wiki/Goods
https://en.wikipedia.org/wiki/Hazard
https://en.wikipedia.org/wiki/Hazard
https://en.wikipedia.org/wiki/Customs#cite_note-1
https://en.wikipedia.org/wiki/Customs#cite_note-1
https://en.wikipedia.org/wiki/Tariff
https://en.wikipedia.org/wiki/Import
https://en.wikipedia.org/wiki/Export
https://en.wikipedia.org/wiki/Taxation
https://en.wikipedia.org/wiki/National_security
https://en.wikipedia.org/wiki/Trade_facilitation
https://en.wikipedia.org/wiki/Trade_facilitation
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customs establishment, the measure has not 

been able to plug the loophole and protect 

revenue. It has been found that evasion of 

customs duty escalated when pre-shipment 

agencies took over. It has also been alleged 

that involvement of such agencies has caused 

shipping delays Privatization of customs has 

been viewed as a fatal remedy In many coun-

tries, import and export data are issued on the 

basis of national laws (Transparency Laws 

/ Freedom of Information Act) 

There has, however, been some speed bumps 

when transitioning customs over from the 

public to private sector. Factors such as an 

incompetent private sector, government's re-

luctance to change the traditional roles of 

customs, neglecting priority-setting and lack 

of transparency in the transition process have 

slowed the rate at which the public to private 

transition has taken place. 

 

Each country has its own laws and regula-

tions for the import and export of goods into 

and out of a country, enforced by their re-

spective customs authorities; the import/ex-

port of some goods may be restricted or for-

bidden entirely. A wide range of penalties 

are faced by those who break these laws.  

 

 

 

 

UNEMPLOYMENT IN INDIA 

 

Unemployment is a critical issue that contin-

ues to challenge the economic landscape of 

India. As one of the world's most populous 

nations with a diverse workforce, fluctua-

tions in the unemployment rate have far-

reaching implications for the country's 

growth and development. So, what is the Ac-

cording to the India Employment Report 

2024, created jointly by the Institute for Hu-

man Development and the International La-

bour Organisation (ILO), India's working 

population increased from 61 percent in 2011 

to 64 percent in 2021, and it is projected to 

reach 65 percent in 2036. However, the per-

cent of youth involved in economic activities 

declined to 37 percent in 2022. Continued 

vigilance and effective policy measures re-

main crucial to foster sustainable job growth 

and secure the nation's future prosperity. 

 

we discuss the current unemployment rate in 

India a little more in-depth, along with the 

unemployment rate in the last ten years. 

According to the latest data from the Centre 

for Monitoring Indian Economy(CMIE), an 

independent think tank, the unemployment 

rate in India stood at 9.2 percent in June 

2024, a sharp increase from 7 percent in 

APRIL 2024. 

https://en.wikipedia.org/wiki/Private_sector
https://www.ilo.org/sites/default/files/wcmsp5/groups/public/@asia/@ro-bangkok/@sro-new_delhi/documents/publication/wcms_921154.pdf
https://www.ilo.org/sites/default/files/wcmsp5/groups/public/@asia/@ro-bangkok/@sro-new_delhi/documents/publication/wcms_921154.pdf
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SHIPS AND CARGOES 

1. Container ships 

It is the most common mode of sea freight 

transport. As the name suggests, these ves-

sels are designed to carry standard 20′, 40′ 

and 45′ containers. They can accommodate 

most dry-load transport. Their capacity 

ranges from 85 TEUs (twenty equivalent 

units) to 15,000+ TEUs. The biggest con-

tainer vessel is the Emma Maersk. Gantry 

cranes are used to load and unload the boxes.  

2. General cargo ships  

They mostly carry packaged goods but do 

not have space for containers. They use their 

own built-in cranes for loading and unload-

ing operations once at ports.  

 

 

3. Tankers 

They are designed for the transport of a large 

amount of liquid cargoes like petroleum 

products (oil, gas), chemicals, wine, juice, 

etc. in bulk. They are further subdivided into 

different types based on the cargo carried.  

 Oil tankers: for carrying raw oil and 

its by-products. These ships can hold 

up to two million barrels;  

 Liquefied gas tankers: for LPG (liq-

uid petroleum gas), LNG (housing 

liquid natural gas) or liquefied chem-

ical gases;  

  

 Chemical and product tankers: for  

 chemicals and different liquid prod-

ucts. These ships have several tanks 

to avoid mixing different sub-

stances.   

 Other types of tankers for juice, 

wine, etc.  

  

4. Dry bulk carriers 

They are structured specifically to 

transport solid non-packaged loose dry cargo 

in bulk quantities. Such carriers are then used 

for bagged cargo (cement, wheat, sugar…), 

palletized cargo (paints, chemicals…), but 

also for minerals (coal, iron ore…), food 

grains, timber … and other similar products. 

They are equipped with spoon-shaped cranes 

that allow loading and unloading and their 

decks have specific areas dedicated to this 

activity.  

5. Multi-purpose vessels 

They can carry a combination of all kinds of 

goods (general cargo, liquid), thanks to sep-

arate containers and storage systems. They 

are mainly used along the routes that require 

self-geared ships and have no shore-handling 

facilities available. 

https://sinay.ai/en/maritime-glossary/tankers/
https://sinay.ai/en/maritime-glossary/tankers/
https://sinay.ai/en/maritime-glossary/tankers/
https://sinay.ai/en/maritime-glossary/tankers/
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6.Reefer ships 
They are designed for the carriage of fro-

zen/temperature-controlled cargoes, mainly 

in refrigerated containers. Food and perisha-

ble goods (fruits, vegetables, meat, fish…) 

are transported on board such vessels where 

they are kept at a very low temperature in or-

der to ensure their good condition during the 

voyage. 

 

7. Roll-on/roll-off vessels 

 Ro-Ro is an acronym for Roll-on/roll-off. 

Using ramps and platforms, these ships are 

made for the carriage of wheeled cargo, from 

private cars to industrial vehicles or lorries, 

including buses, trucks, construction equip-

ment, excavators, etc. The vehicles can di-

rectly roll on and off the vessel, whether 

driven or by wheeled handling equipment 

with wheels, depending on the fact that they 

are self-propelled or not.  

Ro-Ro ships can be further classi-

fied as below:  

Pure Car Carrier (PCC) for cars only;  

Pure Car and Truck Carrier (PCTC) for cars 

and trucks;  

 Ro-Ro ships can also combine the Ro-Ro system 

with other types of cargoes and even with passen-

gers.  

Vessels that transport containers and wheeled 

cargoes are called “ConRo ships” (Ro-Lo);  

Ships that accommodate general cargo and 

vehicles are known as “GenRo ships”;  

Classification based on the ships’ 

 capacity 

 

 

 

 

 

https://sinay.ai/en/what-is-roro-shipping/
https://sinay.ai/en/maritime-glossary/carrier/
https://sinay.ai/en/maritime-glossary/carrier/
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Below are the vessel categories by size used 

since April 2020. Capacity is measured 

in deadweight tonnage (DWT):  

 Small Handy: 10,000 to 

24,999 DWT  

 Handy size: 28,000 to 40,000 DWT  

 Large Handy: 35,000 to 

39,999 DWT   

 Handymax: 40,000 to 50,000 DWT  

 Traditional Supramax vessel: 

50,000-60,000 DWT  

 Panamax (it’s the maximum size of 

the vessels that can sail through the 

Panama Canal): 60,000 to 

80,000 DWT  

 Post-Panamax vessel: 79,000 to 

99,999 DWT  

 Aframax (oil tankers of medium 

size, larger than Panamax ships but 

smaller than Suezmax vessels): 

75,000 to 115,000 DWT   

 Suezmax (it’s the maximum size of 

the vessels that can sail through the 

Suez Canal): approx. 150,000 DWT  

 Malaccamax (it’s the maximum size 

of the vessels that can sail through 

the Malacca Straits): 280,000 to 

300,000 DWT  

 Seawaymax (it’s the maximum size 

of the vessels that can sail through 

the canal locks of the St. Lawrence 

Seaway): 10,000 to 60,000 DWT  

 Capesize (ships that cannot sail 

through the Panama Canal or Suez 

Canal but can pass through the Cape 

of Good Hope and Cape Horn): 

100,000-129,999 DWT for Mini 

Capesize, 130,000 to 199,999 DWT 

for standard Capesize and 200,000+ 

DWT for Large Capesize   

 VLCC (Very Large Crude Carrier): 

supertankers with 150,000 to 

320,000 DWT capacity  

 ULCC (Ultra Large Crude Carrier), 

supertankers with 320,000 to 

550,000 DWT capacity  

Conclusion about the 7 types of cargo 

ships 

 

 
 

Considering the growth of global trade, the 

demand for sea transportation is expected 

to increase significantly in the coming 

years. The cargo ships will hence keep on 

playing a strategic role and have to get 

smarter to meet customers’ new expecta-

tions. The shipping lines have achieved im-

portant progress in new technology adop-

tion and process automation. However, there 

is still a long way ahead of us until fully au-

tonomous vessels.    

Ships that transport passengers along with 

cars and other vehicles (ferries) are named 

“RoPax ships”.  

What are other specifications to categorize 

cargo ships? 

Cargo ships can also be classified under dif-

ferent categories based on criteria other than 

the load types.   

Classification based on the service regularity 

Cargo Liners transport freight and some-

times passengers between regular ports of 

call, following a fixed schedule or routing 

https://sinay.ai/en/maritime-glossary/deadweight-tonnage/
https://sinay.ai/en/maritime-glossary/tankers/
https://sinay.ai/en/maritime-glossary/carrier/
https://sinay.ai/en/maritime-glossary/carrier/
https://sinay.ai/en/maritime-glossary/cargo-ships/
https://sinay.ai/en/maritime-glossary/cargo-ships/
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and charge a fixed contractual price to ship-

pers. They are also called ocean cargo liners.  

On the other hand, some vessels travel with-

out a predetermined schedule or published 

list ports of call. Various users charter these 

boats to transport their goods, but some also 

passengers. Smaller shipping compa-

nies whose fleet is not big enough to arrange 

liner voyages generally go for tramp ships.  

 

  

 

 

 

 

 

 

 

https://sinay.ai/en/maritime-glossary/shipping-companies/
https://sinay.ai/en/maritime-glossary/shipping-companies/
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